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CAUSING MAYHEM 
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COOLER 

LL THE GEAR YOU NEED, 
ID HOW MUCH IT COSTS 
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SSX TRICKY TIPS • TONY HAWK 3 GUIDE AND TONS OF TRICKS! 
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Blood and Gore 
Violence 





















Visit www.esrb.org 
or call 1-800-771-3772 
for more info. 












This game is 
intended for 
mature audiences 

ONLY. 


PlayStation 2 


March 2002, Kain returns to video gamines 
high-throne of bloodthirsty bad-asses. 
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Blood and Gore 


Violence 


PREPARE TO FIGHT TONS OF PEOPLE AT 
ONE TINE, USING SPECIAL SKILLS 
AND BRUTE FORCE 


WATCH YOURSELF - DEATH SQUADS PROWL 
THE STREETS LOOKING FOR TROUBLE 


TRY TO TOPPLE THE CORPORATION 
OR SIMPLY CAUSE COMPLETE MAYHEM 


"PlayStation" and the "PS" Family logo are registered trademarks ot Sony Computer Entertainment Inc. 
State of Emergency game (c) 2001 VIS entertainment pic. State of Emergency and the State of Emergency 
logo are trademarks of VIS entertainment pic. Rockstar Games and the Rockstar Games logo are 
trademarks ol Take-Two Interactive Software, Inc. The ratings icon is a trademark of the Interactive 
Digital Software Association. Copyright 2001. All Rights Reserved. 
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A SHADOWY CORPORATION HAS SEIZED CONTROL OF YOUR COUNTRY. 
THE PEOPLE HAVE TAKEN TO THE STREETS IN PROTEST. 

A STATE OF EMERGENCY HAS BEEN DECLARED 
AND IT IS NOW TIME FOR YOU TO FIGHT FOR YOUR FREEDOM. 


SWUm AS “THE TOP OVERALL GAME AT E3" 
T3 5H0WST0PPER” AWARD 


“WE’RE THINKING ROCKSTAR’S STATE OF EMERGENCY 
MAT TAKE THE CLASSIC OLD SCHOOL DRAWLER 
TO THE NEXT LEVEL OF INTENSITY." 


“sUILTIEST PLEASURE" AWARD AT S3 


“IT’S ORIGINAL. IT’S WILD, AND FROM WHAT WE’VB 
SEEN AND PLAYED, IT’S AS FUN AS THEY COME." 



?UFRRE FOR CHAOS AS HUNDREDS OF 
^BIE FILL THE SCREEN - EACH CITIZEN 
REACTS DIFFERENTLY TO EVENTS 



PICK UP ITEMS OFF THE STREET AND 
USE THEM TO FIGHT YOUR OPPRESSORS 



DEEP SELECTION OF HAND-TO-HAND 
FIGHTING MOVES AND TONS OF SUPER¬ 
DESTRUCTIVE WEAPONS ARE AT YOUR DISPOSAL 


Play5tation*2 
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YOU ARE ABOUT TO EMBAR1 
UPON THE GREAT CRjjSADE 


General Dwight D. Eisenhower, D-Day. 


PARACHUTE INTO THE WAR 
as Lt. Jimmy Patterson of the Air 
Transport Corps in Medal Of Honor: 
Frontline for the PlayStation*2 
Computer Entertainment System, 
After taking part in the largest aerial 
troop drop in history, you'll fight the 
Axis Powers as an agent of the OSS, 
Battle on the front lines or go it alone 
behind enemy lines using over 20 
authentic WWII weapons to bring 
down the Third Reich. Survive the 
first deadly mission and you’re only 
17 more away from victory. 


FmedalHI 

IhONORs 


You don’t play. You volunteer. 

www.moh.ea.com 


PRODUCTS RANGE FROM 
RATIIM6 PENDING toTEEN 


PlayStation,2 











Action 


STEP INTO THE BOOTS of 
Lt. Mike Powell of the First Ranger 
Battalion in Medal Of Honor: Allied 
Assault for your PC. Join the ‘special 
infantry* as an elite soldier trained to 
execute covert missions in advance 
of major Allied offensives. Fight with 
a crack unit or go it alone using over 
20 authentic WWII weapons to defeat 
a vicious, motivated enemy. But 
remember with six harrowing cam 
paigns, the only reward for victory is 
another deadly mission. 


MEDAL 

HONOR 

1 ALLIED ASSAULT.T 


You don’t play. You volunteer. 

www.moh.ea.com 
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t$ v brand. 'PlayStation" and the ’PS" Family logo arefipgistered trademarks of Sony 
ve owners. GameSpy and the GaineSpy logo are trademarks of GameSpy Industries. 


c Medai of Honor Allied Assault, Medal of Honor Fr 
: c Arts Inc. in the U.S. and/or other countries. Medal of 
and video game products. EA GAMES ' is an Electro 
-e rt Inc. Aft other trademarks are the property of their re 









«•«! 


www.playstationmagazin 


THE MAGAZINE 

Editor in Chief John Davison 

Managing Editor GarySteinman 

Previews Editor Chris Baker 

News Editor Sam Kennedy 

Reviews Editor Joe Rybicki 

Associate Editor Todd Zuniga 

Gossip Columnist Clish MacLaver 

Editorial Contributors Robert Ashley, Zoe Flower, 

Christopher Hickman, Ravi Hiranand, Chris 

Johnston, John Ricciardi, John Scalzi, Greg 

Sewart, Peter Suciu 

Japanese Correspondent Yutaka Ohbuchi 

European Correspondent Axel Strohm 

Copy Editor Jennifer Whitesides 

DESIGN 

Senior Art Director Bob Conlon 
Art Directors Donna O'Hara, Jim Cordano 
Illustration Mike Krahulik, Penny Arcade, Pixel 
Pushers, Mike Reisel 

PRODUCTION 

Manufacturing Director Carlos Lugo 
Senior Production Manager Anne Marie Miguel 
Assistant Production Manager Teresa Newson 
Pre-Media Manager Dave McCracken 
Assistant Pre-Media Manager Mike Valias 

TECHNOLOGY 

Project Leader Mark LeFebvre 

ZD GAME GROUP 

Senior Vice President Dale Strang 
Editorial Director John Davison 
Creative Director Simon Cox 
Business Director Cathy Bendoff 

CIRCULATION 

Circulation Director Joan Mclnerney 

Circulation Director Shirley Viel 

Senior Newsstand Sales Manager Don Galen 

SUBSCRIPTION SERVICE NUMBER 
|8oo) 627-6458 (U.S. and Canada only) 
http://service.playstationmaqazine.com 

playstationOneodata.com 

TO SUBSCRIBE ONLINE 

http://subscribe.plavstationmaqazine.com 


ADVERTISING INQUIRIES CONTACT 

Game Group 

50 Beale, 12th floor, San Francisco. CA 94105 

Telephone: 415-547-8783 

Group Publisher Lee Uniacke 

415 - 357-4910 • lee_uniackeOziffdavis.com 

Group Associate Publisher Suzie Reider 

415 - 357-4915 • suzieOziffdavis.com 

Regionat Sales Manager/East Coast Territory Marc Callison 

630 - 382-9034 • marc_callisonOziffdavis.com 

District Sales Representative/East Coast Territory 

Tallie Fishburne 617 - 354-0284 • tallie_fishburneOziffdavis.com 

Account Executive/East Coast Territory Emily Olman 

415-357-5226 • emily_olmanOziffdavis.com 

Regional Sales Manager/Pacific Northwest and Bay Area Peninsula 

Ian Sinclair 415-357-4925 • ian_sinclairOziffdavis.com 

Account Exec./Pacific Northwest & Bay Area Peninsula Mary Gray 

415-547-8782 • mary_grayflziffdavis.com 

Regional Sales Manager/Southwest Territory Karen Landon 

760-942-6277 • karen_landonflziffdavis.com 

Senior Account Executive/Southwest Territory Linda Philapil 

415-547-8781 • linda_philapilOziffdavis.com 

Regional Sales Manager/Texas, Washington, San Francisco 

Territory Marci Yamaguchi 

415 - 357-4944 • manciyflziffdavis.com 

Account Executive/TX, WA, San Francisco Territory Meighan O’Rourke 

415-357-4920 • meighan_orourkeOziffdavis.com 

Senior Marketing Manager & Creative Director Rey Ledda 

415 - 547-8775 • rey_leddaflziffdavis.com 

Associate Marketing Manager Annie Lipscomb 

415-547-8248 • annie_lipscombflziffdavis.com 

Advertising Coordinator Tipler Ubbelohde 

415-357-4930 • tipler_ubbelohdeflziffdavis.com 

Sales Assistant Kristeen Laut 

415 - 547-8778 • kristeen_lautflziffdavis.com 

Sales Assistant Cheryl Farrell 

415-547-8783 * cheryl_farrellflziffdavis.com 


Hang out with 
us and chat 

About the time that our last 

issue went to print, we final- J °hn Davison 

Editor in Chief 

ly got around to launching 
our new Web site. We’ve not had much of a Web 
presence of late. In fact, it’s diminished signifi¬ 
cantly since our partnership with the awesome 
Gamespot ended over a year ago. We’re all fired 
up now, though, thanks to our new group Web 
site (which we share with our sister magazines 
Electronic Gaming Monthly, Computer Gaming 
World, GameNOW, XBN, Expert Gamer and 
Pocket Games) www.qamers.com . Check out the 
site, bookmark it, set it as your homepage, regis¬ 
ter for the newsletter, and tell all your friends. 
It’s fabulous. Then check out the forums and 
come join us in the area that we’ve set aside for 
chatting with you all. You can get to the forum 
easily by going to our page, www.plavstation- 
magazine.com and clicking on the “chat with the 
editors” button in the top right. Be nice and 
friendly and we’ll let slip gems of knowledge and 
wisdom that don’t always make their way into 
the magazine. 



About our contributors 



RYAN LOCKHART 
As gangly as he is witty, 
Ryan works his magic 
at 7 Studios, where he 
hopes to “save the 
games industry from 
the inside out." 
Formerly an EGM 
staffer, he wiles away 
his nights playing GTA3 
and running over inno¬ 
cent pedestrians. 


PENNY ARCADE 

They make us lau 
And we're betting 
they’ll make you l 
too. Read the Pen 
Arcade guys’ strip 
the month, then v 
their Web site for 
more. And don’t f< 
to order their new 
while you’re at it. 
www.oennv-arcadi 


ZOE FLOWER 

Zoe is a multimedia 
superstar. She works 
for us, she makes TV 
shows, she produces 
rock videos, she’s an 
animator and illustra¬ 
tor, she makes very 
cool Web sites, and she 
somehow has time to 
play games as well. 
www.zoeflower.com 


PETER SUCIU 

Freelance writer f 
Suciu, who found 
time to do our hor 
theater roundup,! 
also contributed t 
Magazine and Wir 
He lives in a cram 
NYC apartment wi 
fellow writer (and 
Enid Burns. They 
watching DVDs. 


JOHN SCALZI 

A writer for the 
Chicago Sun-Times, 
the San Diego Tribune, 
New York City maga¬ 
zine and the Fresno 
Bee, John brings his 
considerable knowl¬ 
edge to our media 
pages. He also runs 
the popular 
www.qamedad.com 


CHRISTOPHER 

HICKMAN 

When Christopher isn’t 
amusing his mass of 
Manhattan followers, 
he spends time as a 
researcher-reporter 
for Vanity Fair. His 
work can also be found 
in TimeOut New York, 
The Freedonian and 
Sweet Fancy Moses. 


Official U.S. 
PlayStation 
Magazine 
Mission Statement 

The Official U.S. PlayStation Magazine is 
the only Sony Computer Entertainment 
America-licensed magazine and is pub¬ 
lished by Ziff Davis Media Inc. through an 
exclusive agreement. As such, the Official 
U.S. PlayStation Magazine (OPM) remains 
independent from SCEA, and is a critical, 
autonomous voice that helps readers get 
more out of their PlayStation system by 
delivering the most current, comprehen¬ 
sive and candid coverage of PlayStation 
software and hardware. 


Video Games Have 
Ratings, Just Like Movies 

The Entertainment Software Rating Board 
provides information about video game 
content. ESRB ratings are intended as 
guidelines only; parents should still mon¬ 
itor minors' purchases. 



EARLY CHILDHOOD RATING 

Deemed Suitable For Children 3 Or 
Older. Products Carrying This Label 
Have Absolutely No Material That 
Would Be Considered Inappropriate 
By Parents. 


EVERYONE 

□ 


EVERYONE RATING 

The E Replaced The Previous K-A 
Rating Last Year. Suitable For Kids 
Ages 6 And Up, E-Rated Games May 
Contain Minimal Violence Or Crude 
Language. 


mm 

WWW.ESRB.OR 


G 



TEEN RATING 

Contains Suggestive Themes, Mild Or 
Strong Language And Animated 
Violence. Some Parents May Want To 
Supervise Children Playing T-Rated 
Games. 


MATURE RATING 

These Games Contain More Adult 
Themes, Such As Blood And Gore, 
Stronger Language And Sexual 
Themes. Deemed Not Suitable 
For Those Under 17 . 


ADULTS ONLY RATING 

The Extreme Of The Ratings, Suitable 
For Adults Only. Packs Sexual Themes 
And Extreme Violence. Console 
Manufacturers Have Yet To Allow 
An AO-Rated Game. 
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Comic Mischief 
Mild Language 
Mild Violence 


ARE YOU IN CONTROL OF YOUR SHADOW? 


Don't fee certain. At km, not until you meet An, a young boy from the village of Tenel who has I 
control of ha to the spirit of a 300year old evil king. Now it s up to you to join him on a quest to h i 
mn it back. Along the way, solve puzzles, decipher mysterious dues and fight battles in a btza* 
adventure that will test your wits, skill and make you question the proof of your own reali 


OKAGE: Shadow I 


I Sony Computer Entertainment Inc. “PlayStation" and the !, PS“ Family logo are registered trademarks of Sony Computer Entertainment Inc, 
















Cover Talk 

Three covers? Yep. With such a fine selection of babes, Final 
Fantasy X deserves no less. So go ahead and collect them alt! And 
when you're done ogling our covers, write us at opm8ziffdavis.com 
(subject: "FFX hotties") and let us know which one is your fave. 


S3 6V W fiMAl FANTASY X * SSX TWCKY ■ -nMESPUTTERS 
■ (JKAGE SHADOW K9«5 > CRASH SAHOICOOT Af® mm 


TOstUA®; 


TIMESPLlTfi 

EXCLUSIVE 

PLAYABLE DEMO INSIDE!** 
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GAME EVER 

SECft*5 HEW MASTERPIECE 


- STATE OF 
EMERGENCY 

THE GUILTY PLEASURES OF 
CAUSING MAYHEM 


MAKE GAMES 
COOLER 

ALL THE GEAR YOU NEED. 
AND MOW MUCH IT COSTS 


INOSmiNC: 

AlflppE, DRAKAN, NBT 


THROUGH >• OTA 3 SECRETS 
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T1MESPLITTERS 2 
EXCLUSIVE s 


TRIPPIEST 
CAME EVER 


MAKE DAMES 
COOLER 


JAKE GAMES 
COOLER 


FINAL’FANTASY X 


FINAL FANTASY X 


Of MO • ROTVI htSStOE STORY 


in JUMO • RtVItW • IIVSIOI STORY 


FINAL 
FANTASY XI 


24 PS2 

REVIEWS 


FINAL 
FANTASY XI 


Who needs realism? Tetsuya Mizuguchi, the creator of 
Sega Rally and producer of Space Channel 5. has 
slowly been moving toward complete creative freedom, 
and with Rez, he's as far away from real as it gets. 


Final Fantasy X • 92 

The Final Fantasy series is much more than just a 
game. It’s a culture. We put you behind the scenes of 
the newly released FFX, where there's something for 
every FF fan, and then some. 


54 • Rez-olute 



38 • High-Tech on a Budgei 

You want to have the best possible PS2 sessions, 
you? That's why we swing in to show you the best ged 
varying prices, so you can experience all of your fatwl 
games at their peak without risking your rent morel 



74 • Final Fantasy XI 

We've got the latest screens and info on Square's rm 
chapter in its continuing series. Find out all the deta 
the first-ever online Final Fantasy. After you're done] 
FFX, after all, you'll need something to look forwardl 


SPIN 


32 


33 


Online Delay 

So what’s the deal with 
Sony's online plans? We 
give you the full update. 



34 

38 


Calendar 


Tech Specs 

Need a new home-theater 
setup? Here’s what to buy. 


40 


Lord of the Rings 

The latest on all the games 
based on Tolkien’s works. 


Metal Gear Solid 2 

Six degrees of separation. 
An all-star Dream Cast 
and more MGS2. 


44 


Call 911 

Rockstar's new riot game 
keeps turning heads and 
scaring politicians. 



46 


48 PSAT 


50 

50 


Non-sports for you 

Want to play a sports game 
without alt the sports? 

Look no further. 


Only in Japan 


Timeline 

Soul Reaver 2. 


51 


52 Forgotten Gems 
52 Sightings 


52 


Scanning Spears 

We give you an update on 
everyone's favorite pop 
princess: Britney. 


54 


Rez-olute 

An interview with Sega’s 
Tetsuya Mizuguchi. 


58 Age of Empires II 


False Starts 

This month we feature 
Core, the eventual makers 
of Tomb Raider. 


What ever happened to it? 
We tell you. 


58 Clish MacClaver 


We’ve got the Latest 
rumors on Grand Theft 
Auto IV, Final Fantasy 
Tactics 2 and a Metal Gear 
Special. And then some. 


60 


§ 
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62 

66 


PlayStation Year 4 

Remember back when the 
PlayStation was four? Just 
in case you don’t, we 
remind you. 


CD Reviews 


DVD Reviews 

The original video garr- 
movie, Tron, along wit- 
Ocean's 11. 


68 Hollywood Bante 


We bring you the latest 
around Tinseltown, inc. 
ing news about the terr; 
ing Hatle Berry and fun- 
man Jim Carrey. 


70 Top 10 Charts 
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Demo Disc • 18 

kiM ~eed a lot of sticks to shake 
pnrss disc. It's absolutely stacked 
kfe clayables. 

Input • 24 

us at OPMraziffdavis.com 

■r Bell never put your name in 
Lr magazine. Promise. 

Spin • 32 

Hpatfier jam-packed Spin section 
Hfec with more than enough to 
m&KE you a PlayStation expert. 


Top Secrets • 122 

trouble snaking through 
&first half of MGS2? We'll hold 
|p..- - and. Plutonically, of course. 

P.S. • 134 
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DISC PROBLEMS? 


Some states do not allow limitations as to how 
long an implied warranty lasts and/br exclu¬ 
sions or limitations of consequential damages, 
so the above limitations andA>r exclusions of 
liability may not apply to you. This warranty 
gives you specific legal rights, and you may 
also have other rights which vary from state 
to state. 


SCEA product. You must call 1-800-345-S0NY 
to receive instructions to obtain repair/replace¬ 
ment services. 


Did you buy a copy of our magazine that did 
not contain a demo CD? Simply send the 
receipt in an envelope marked "0PM 
Replacement Disc" to the address below with 
the name and address of the store plus your 
phone number and address and well send you 
the disc. Make sure you specify which month 
the corresponding disc belongs to in order to 
ensure you get the right one. 

Also, if you have a malfunctioning or non¬ 
working demo disc, call SCEA at 1-800-345- 
SONY. They will provide instructions to obtain 
repair or replacement services. 


This warranty shall not be applicable and shall 
be void if the defect in the SCEA product has 
arisen through abuse, unreasonable use, mis¬ 
treatment, neglect or breakage during ship¬ 
ment. THIS WARRANTY IS IN LIEU OF ALL 
OTHER WARRANTIES AND NO OTHER REP¬ 
RESENTATIONS OR CLAIMS OF ANY 
NATURE SHALL BE BINDING ON OR OBLIG¬ 
ATE SCEA. ANY IMPLIED WARRANTIES 
APPLICABLE TO THIS SOFTWARE PRODUCT, 
INCLUDING WARRANTIES OF MER¬ 
CHANTABILITY AND FITNESS FOR A PAR¬ 
TICULAR PURPOSE. ARE LIMITED TO THE 
NINETY (90) DAY PERIOD DESCRIBED 
ABOVE IN NO EVENT WILL SCEA BE 
LIABLE FOR INCIDENTAL OR CONSEQUEN¬ 
TIAL DAMAGES RESULTING FROM POSSES¬ 
SION, USE OR MALFUNCTION OF THE SCEA 
SOFTWARE PRODUCT. 


OPM Demo Disc is published monthly by Sony 
Computer Entertainment America Inc.. 919 E. 
Hillsdale Drive, Foster City, CA 94404. All 
titles shewn herein are trademarks of and 
copyrights of their respective publishers 
and/or their licensors. See individual screens 
for details. ©2001 Sony Computer 
Entertainment America Inc. 

Please submit all related demo disc inquiries 
to: OPM Demo Disc, Inquiries, 919 E. Hillsdale 
Drive, Foster City, CA 94404 


Sony Computer Entertainment America 
(SCEA) warrants to the original purchaser of 
the Official U.S. PlayStation Magazine that the 
demo disc included is free from defects in 
material and workmanship for a period of 
ninety (90) days from the date of purchase. 
SCEA agrees for a period of ninety (90) days 
to either repair or replace, at its option, the 


A REAL FANTASY 

Last time we had a PS2 demo disc, we were lost for days absorb¬ 
ing every nook and cranny. This month, your thumbs are going to 
bleed from playing all of the fantastic demos. Plus, you can take a 
shot at TimeSplitters 2 before anyone else does. Pretty sweet. 
Besides the playables, you’re in for a treat with this month's selec- 
^ tion of behind-the-scenes work. PlayStation Underground has 
outdone itself once again. 


PLAYABLE: 

Crash Bandicoot: The Wrath of Cortex • Dynasty Warriors 3 

• Final Fantasy X • Half-Life • Okage: Shadow King 

• SSX Tricky • Thunderstrike: Operation Phoenix 


TIMESPLITTERS 2 

This was our first hands-on with this much-anticipated 
sequel—and we figured we’d share it with you. 


VIDEO: 

Batman: Vengeance • Grandia 2 »Jade Cocoon 2 * 
Splashdown • Tony Hawk’s Pro Skater 3 


DOWNLOADS: 

• Capcom vs. SNK - Groove edit 
mode, infinite groove points, extra 
options, extra characters 

• Smuggler’s Run 2 - All tracks, 
vehicles unlocked 

• NBA Street - All items unlocked 
for "Create a Player.” All special 
teams unlocked. 


PlayStation 


UNDERGROUND 


BEHIND THE SCENES: 

Final Fantasy X • Frequency • Hot Shots Golf 3 • SSX Tricky 


COOL MOVES 

Portal Runner - How to get 100% • Ico - Windmill area 
• SSX Tricky - How to perform Uber tricks 


CELEBRITY GAMER: WAYNE BRADY 

The star of The Wayne Brady Show talks about his passion for 
video games and the fact that under all of those slick clothes, 
he’s really just a geek at heart. 
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Kim Yuen 

Tim Edwards 
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Vice President. 
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BMX superstar Dave Mirra is the sport’s most celebrated 
athlete. He owns 13 X-Games medals, headlines a 
self-titled nation wide tour, and is the star of his own BMX 
video game. Dave’s signature shoe, the Mirra, is the 
ultimate combination of function and style, crafted to his 
exacting standards. 


(WHITE/ORANGE) 











QB’s and RB’s i start stocking up on those Campbell’s^ Chunky soups. And while you're at it. throw in some hearty tomato soup, 
too. Because with our new smothering defense, you're going to need some serious help. For the first time ever in a game, we’ve 
got two and even three man tackles. So you’ll see hacks wrapped up in ferocious gang tackles, defensive tackles breaking through 
the line and passes broken up by tenacious double coverage. You know what? Better get some chowder and minestrone, too. 
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